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Two Essay Questions
Essay 1
[bookmark: _GoBack]The term 'marketing' has different meanings, according to other authors. In essence, everyone lives by selling some ideas, products, or services. Generally, marketing refers to a promotion or selling. Yet, making a sale is the old meaning of marketing. Marketing relates to customer needs' satisfaction (Deepak & Jeyakumar, 2019, p.1). Selling is just one aspect of marketing and not the most important one. This means that marketing involves other steps like identifying client needs, developing good services and products, and effectively promoting these products and services.
Marketing is best understood by using marketing concepts. An entity engaged in marketing has three distinguished elements around its marketing functions. For instance, marketing functions include consumer orientation. This means that the focus is on the customer, who is the target of marketing activities (Fokina & Barinov, 2019, p.3). In addition to that, another important concept of marketing is the focus on corporate goals, including profit. Corporate objectives are given special consideration because entities exist for different reasons. Some are non-profit entities, whereas others exist to make a profit. Another marketing concept is that it involves planning, organizing, controlling, and coordinating the overall business activities as a single system that helps achieve the overall business objective.
There are functional or departmental plans like financials, production plans, and marketing plans that are integrated and handled by the top management. Hence an entity boasts of integrated marketing activity within its ranks. Consumer orientation, integrated marketing activities, and profitable sales volume represent the three pillars of marketing. 

Essay 2
Amazon is a successful e-commerce company. It is a company that offers consumers high value. As a customer-centric company, it has core values and goals that are well-integrated into its culture. In essence, the core values help the company realize growth every year. Some of Amazon’s core values include; customer obsession. Customers are at the apex of Amazon’s interests (Amazon, 2020). Not competitors or other websites, but customers and their preferences. Another core value is ownership, where every employee working for Amazon is responsible for the company’s success (Amazon, 2020).
Furthermore, they strive to establish long-term relationships with customers, fellow employees, and vendors. Moreover, the company is keen on invention and simplicity. Amazon's goal is to make everything as simple as possible, and where employees come up with innovative ideas, the top leadership is ready to listen and implement the best ideas. For example, the company is exploring the concept of delivering products to consumers using drones via a contraption line (Campbell et al., 2017, p. 19). The company also insists on high standards, selling the best quality products, and providing the best customer experience. Amazon also focuses on frugality, where employees are taught how to achieve a lot with fewer resources. In addition to that, Amazon emphasizes earning trust. This is achieved by treating others respectfully and doing everything in compliance with its mission and vision. Moreover, the company is keen on delivering results. Though e-commerce processes are crucial, it is a result that every business is yearning for, Amazon included.
Moreover, Amazon's online value proposition centers on three key points, low prices, fast delivery (often the same day of request and within two hours), and an array of selections that is dubbed "earth's biggest selection." On the other hand, Amazon's digital marketing strategies center on four pillars; number one offers a wide range of products. Amazon offers millions of products on its platform, with a majority coming from third parties. Second, Amazon's interface is customer-friendly. For example, Amazon's website integrates personalized recommendations, browsing history, among others. Also, the company exploits affiliate resources and merchandise to add to the bottom-line of the entity. Further, the company incorporates targeted online marketing avenues like associate programs, paid search, online and social advertising, television, and other initiatives.
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